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Learning the basics of a modeling
technique is not the same as

learning how to use and apply it.
To develop a data model of an orga-
nization is to gain insights into its
nature that do not come easily.
Indeed, analysts are often expected
to understand subtleties of an orga-
nization’s structure that may have
evaded people who have worked
there for years.  

Here’s help for those analysts
who have learned the basics of

data modeling (or “entity/relation-
ship modeling”) but who need to
obtain the insights required to pre-
pare a good model of a real busi-
ness. 

Structures common to many types
of business are analyzed in areas

such as accounting, material require-

ments planning, process manufactur-
ing, contracts, laboratories, and doc-
uments.  

features 150+ figures

“occasionally a book comes along that can be
considered a classic; that isn’t tied to any par-
ticular product or version.  David Hay’s book,

Data Model Patterns: Conventions of
Thought, is such a book.  . . . It should be

mandatory reading before starting any major
data modeling or application development task.
No other author has gone beyond the theoretical

methodology of creating a data model to actu-
ally present and analyze real-world models that
we can use every day.  This book is well written
and well illustrated with numerous examples of

the models discussed.  This is a ‘must buy’ for
your professional library.”   

—Warren Capps, Oracle Developer

Data
Model

Patterns
Conventions of Thought

by David C. Hay
foreword by Richard Barker

Read more about this book at 
www.dorsethouse.com/books/dmp.html
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“I found the book articulate and well-ordered, which
for a subject as abstruse as data modeling is quite some
achievement.”   

—Howard Benbrook, Oracle Corporation

“. . . one of the practical values of your book is the set
of ‘ready to use’ models for the most typical applica-
tions in many industries.  . . . You express your ideas in
very simple and easy to understand language. This is
how I think such books should be written.”

—Mark Gokman, New York Power Authority

“This is one of the best practical books on database
design I’ve encountered.  It’s a well-illustrated, read-
able (not just for eggheads) 268 pages.”

—Karen Watterson, SQL Server Professional

“If analysts use the well-proven modeling approach
described in this book, and implement the results on
relational or object database management systems,
they should be able to develop highly business-ori-
ented systems quickly.”

—Richard Barker, from the Foreword

“Hay does an excellent job at extracting the essence of
each ‘thing’ in order to deal with it as more of an
abstraction.  This results in much simpler and more
powerful data models that are less dependent on cos-
metic variations.  . . . let this book expand your mind
and change your way of thinking.”

—Patrick O’Brien
St. Louis DAMA Newsletter


